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Case Study: UW-Madison’s
website integration project
improves marketing efficiency

and user experience

CHALLENGE

Confusing UX negatively impacts conversion rates

spective nontrad ts visit the University of

| Continuing Studies

Your lifelong learning community

Studie

d promaoting specific

ebsites. Forms cop

Search Filters

inuing

an industr

T
Aivardbrey

Dialivary type
gn track ™

| an

. . beno ot about daw ot
Continuing Studies works with off-compus s

Subject arsa

icipate in one

Debra Schwabe
Web Manager, UW Col

ving Studies

SOLUTION

Use website integration to enhance performance
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Keys to Obtaining Website Integration Buy-In
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RESULTS

More quality leads and independence for the marketing team
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Find out how Earthling Interactive can turn your website into a custom lead generation tool that meets the needs of today's buyers.

Set up an introductory call to discuss your challenges.
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